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Abstract:The introduction of digitalization is the beginning of 

the digital revolution. It is the backbone of the fourth industrial 
revolution. It is a dream built by the BJP Government of India. 
With this dream the Government made it sure that public services 
are available to all the citizens of the country, not to leave the 
remote areas, definitely by improving internet connectivity and 
online infrastructure. Jio was the example which was initiated by 
the Government. The mission of the program was to make India 
stronger digitally and economically. Right from its launch, it has 
taken a lot of praise from various sectors of the economy. It will 
encourage people to connect with various sectors and come with 
new startup ideas and will also encourage entrepreneurship which 
can solve the major problem of unemployment.  

 But to implement was a major hurdle. There were many speed 
breakers for successful implementation like illiteracy (digital), 
bad infrastructure, slow internet speed, etc. The purpose of my 
study is to study the scope and challenges faced by the country. We 
will also try to take out the solutions which can be helpful to the 
Government in the successful implementation of the program and 
make India a Digitally proven country. 

 
Keywords: Digital, Entrepreneurship, Unemployment, 

Industrial revolution.  

I. INTRODUCTION 

Digital India is a dream that was launched by Prime Minister 
Mr. Narendra Modi in July 2015. The main motive of the 
campaign was to improve online infrastructure and to connect 
the rural areas with urban areas. The project is expected to 
complete by the end of 2019. The project is directly being 
monitored by Prime Minister himself. It is expected that by 
the end of 2019, digital literacy will improve and rural and 
urban areas will be connected in all the three sectors i.e. 
Primary, Secondary, and Territory.  Digital technology can 
overcome natural barriers and can connect residents from 
every corner of crossing geographical barriers. 
There are nine pillars of the digital India campaign i.e. their 
nine key initiatives that were taken by the country and still in 
progress. Those nine important landmarks are: 
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● Broadband highways 

● Universal access to mobile connectivity 

● National rural internet mission 

● E-governance 

● E-Kranti 
● Information for all 
● Training and job creation 

● Early harvest program 

 Now, to achieve the required objectives of digital India 
campaign, the Government has marked three vision areas i.e.  

● Every citizen should utilize the digital infrastructure 

● Proper utilization of public services 

● Every resident should digitally be empowered. 
The key phrase for the program is "Zero defect zero effect" 
But the question is: Is it successful in obtaining the required 
objectives in the last 3 years. The main aim of this research 
paper is to discuss all the three sectors of the economy. 
Around 16 percent of the Indian population is still in the 
primary sector as compared to 6 percent in other BRIC 
countries. The primary sector can take full advantage of 
digital Indian campaign by taking the expert advises from 
agriculturists and the weather update can also be updated to 
them. Even they can know the current market rates on the 
phone itself. 
Similarly secondary and territory sector employees can take 
the help of the internet services to know the latest updates. 
This campaign also wants to strengthen the manufacturing 
sector of the country. As there is a lot of scope of growth and 
employment. If properly adopted the current GDP can 
increase up to 25 percent by 2022. 

II. LITERATURE REVIEW 

Several research papers and articles provide detailed insight 
into the role of a digital India campaign. Kalaiselvi K and 
Shubhi Srivastava, in their paper,” Scope and Impact of 
digital India: The Review” concluded that a digitally 

connected India can make a lot of difference by improving 
country's social and economic condition of residents of the 
country through the development of non-agricultural 
economic activities. 
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Manjeet Panwar in his paper,” Digital India: Scope and 

Challenges” concluded that to meet the needs and 

requirements of 21st-century digitalization is compulsory for 
the education system in general as well as in teacher training. 
To overcome e-learning challenges, digital knowledge is 
helpful. 
Dr. Shekhar Srivastava, in his paper," Digital India-Major 
initiatives and their impact: A critical analysis: concluded that 
digitalization is very useful for the infrastructure of the 
country. The PPP models must be explored for sustainable 
development of various types of infrastructure   
Objectives 
This paper has the following research objectives: 

● To study the concept of digital India 
● To find out the challenges faced in the implementation 

of the campaign 
● To study the growth of the various sectors of the 

country 
● To find out the practical solutions to make the 

campaign successful 

III. RESEARCH METHODOLOGY 

This paper is based on the secondary data and information 
retrieved from the internet via national and international 
journals, research papers, and websites and expert opinions. 
In this paper, we have compared the data from the last few 
years for the various sectors through graphs and tables. 
Hypothesis   
H0: Digital India campaign helps increase the national 
income of the country 
H1: Digital India Campaign does not help increase the 
national income of the country 
Comparison between various sectors 
Primary Sector 
The main occupation of India is farming and 57% population 
depends on the primary sector for their livelihood. The 
contribution of the primary sector is increasing with 5911.33 
billion in 2017-18(Table1) out of Gross value added at basic 
price depicts 30082.5 billion. 
Table-1 Contribution of Primary Sector in Gross Value 

Added at constant Price 

 
Sources:- RBI data center 

The primary sector is increasing in Gross Value Added. 
(Chart 1) at Rs. 6599billion. The growth of the primary sector 
is increasing in the Indian economy after digitalization. Now 
India has become the sixth-biggest producer of food products 
all over the world. 
 
Chart-1 

 
The schemes like Paramparagat  Krishi Vikas Yojna helps in 
creating an organic cluster to provide chemical-free inputs to 
the farmers. The food processing industry is contributing 32% 
of the country's total food market. After demonetization, the 
growth has been slow down, the agriculture contribution 
(chart-2). India has been announced the biggest fruits 
producer and its achievement is estimated at third in 
horticulture production after implementing GST (Goods 
Services taxes) in the third quarter of 2017-18(chart-2). On 
the other hand, the process of demonetization hampered the 
agriculture sector directly, as it is running on cash 
transactions.   
Chart-2 

 
The effect of the biggest step in the Indian economy through 
digitalization is visible on MGNREGA due to an increase in 
demand for employment through this government scheme. In 
this scheme the money is transferred by the government in this 
scheme, it is further distributed to labor as wages. Each 
worker gets the specific card no, which remains the same 
either worker is engaged in another state of the country. The 
wages are distributed on a fair basis. Our government is 
committing a huge share of funds and actual expenditure is 
also enhancing (Table-2). It proves the great success of the 
digitalization process. 
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In 2018-19 Rs.55, 000 crore has been announced due to 
natural calamities in various regions along with 
demonetization.  
 
Before the election in 2019, an additional Rs.70 billion will be 
transferred in this scheme, announced by Finance minister, 
Mr. Arun Jately. 

IV. SECONDARY SECTOR 

The industrial sector of the economy is adapting new 
technologies for business transformation to participate in the 
global economy. This sector is growing at a rapid pace from 
2017-18(chart-3) with a contribution of Rs. 9004 billion in 
Gross Value Added. 
Chart 3 Contribution of Secondary sector 
 

 
Source:- RBI website 
The gross capital formation is robust by increasing in physical 
assets in 2017-18 (chart 4) with  Rs 47689.56 billion. It is an 
investment indicator of the economy and it has become the 
second biggest economy from 2015-16 after the USA 
Chart 4 

 

Source: RBI Report 
After digitalization, India's foreign trade is taking a turning 
point (Table 3) due to the transparency of payment system in 
trade and improvement in taxation policy. 
Table 3 

 
100% FDI has been approved through automated route 
channels under the new policy. Its emphasis on the 
manufacturing sector in 2017. The new FDI policy emphasis 
three main sectors –automobile, pharmaceuticals, and 
chemical industry. Now robotic centers in Indian 
manufacturing industries have become commonplace in 
India. The use of robots in the Indian industry has enhanced 
loyalty, dexterity, accuracy, intelligence in automated work. 
Territory Sector  
After 2016-17 the service sector is increasing in India and 
contributing to major proportionate Chart 5) of 60%. The 
digitalization's changing perception of people for various 
significant activities like investing, buying, producing, 
trading, etc.  
Chart 5  

 
Source: RBI site 
The Indians are using digital media to buying a variety of 
products. From the last three years (Chart 5) until 2019 the 
number of online buyers are tremendously increasing. 
Chart 6  

 
Source:-statistical website 
Source:- Statistical website 
Now people's choice is inclining towards e-wallet or net 
banking (Chart7). The e-commerce industry is 
becoming very prominent. Now modern society is 
interested in paying through the digitalized way 
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Chart 7 

 
Source:-statistica website 
This trend has opened various paradigms for all Indian 
industry to participate in the global economy. The telecom 
industry of India is taking a turning point (Chart8) by 
launching various models of phones, apps. Our Prime 
Minister has also announced the Bheem App for making 
digital  
Chart 8 

 
Source:-statistica website 
Payment and also provide the facility to link adhaar card with 
a bank account.  
FINDINGS 
Due to the digitalization Indian economy has reached 
different verge. It has introduced changes in the Balance of 
payment of the Indian economy has improved. The 
merchandise trade reduced the deficit (Table-4) by –Rs. 7 
544 billion in 2017-18, but it is unfavorable in 2018-19. On 
the other hand, the service sector includes the banking 
industry, the insurance industry is turned into surplus after 
digitalization. The RBI has publicized that transactions 
through digital mode (Table5) is achieved the target of Rs. 
2,083,882.14 billion in 2018-19.The transaction through 
RTGS (Chart-9) has increased. So various initiates taken by 
the Indian government are proving successful. The launch of 
"Make In India " vision has moved up 12 spots out of 142 in 
2015 to130 created in 2017 in the world's bank for providing 
ratings to the Indian industry. The null hypothesis is accepted.  
Chart-9 

 

V. CONCLUSION 

By flagging Digital India Campaign, Government cleared that 
the country will have a powerful digital infrastructure. 
Various sectors of the economy have become digitally 
friendly. The contribution of agriculture in the gross domestic 
product at market prices have increased since 2013. The bad 
effects of demonetization that were visible are waving off. 
The industrial sector of the economy has also adopted various 
technologies to compete in international markets. 
Transparency has become an important part of the payment 
system. FDI has also improved since the last few years. The 
service sector is increasing in India and contributing around 
60 percent. Digital online customers are almost double since 
2016 onwards. By the time 2025, the dream of 100 percent 
digital India will come true as it has a good future for the 
nation. 
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Annexure 

Table 5: Evidence of Digital Transaction 

Rs. Billion 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 


