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Abstract: Building competitive organizations requires a conscious 
management and a strong and effective leadership that recognizes 
the importance of sustainable development, and how to be applied 
in business organizations.  The aim of the research is to test the 
association among Strategic leadership (SL), strategic planning 
effectiveness (SPE) toward tourism organization competitiveness 
(TOC) in UAE tourism industry. A quantitative research approach 
has been conducted for the study and survey-based method has 
followed in the research and distribute questionnaire among 
employee to collect data. The questionnaire has developed into 
five point Likert scale and structured questionnaires were 
distributed among UAE tourism employees. This study finding 
has showed direct and indirect relationships influences among 
variables. SL influence positively towards SPE, and TOC. 
Managerial and theoretical implications are introduced. 
 

Keywords: strategic leadership, strategic planning, 
competitiveness, UAE.  

I. INTRODUCTION 

The tourism industry is one of the quickest developing 
industries in various countries around the globe, and the 
fundamental driver of foreign income for some developing 
nations [1]–[4]. Hence, the investigation of competitiveness 
of goal has attracted the consideration of strategy producers, 
public and private organizations, and researchers in the field 
of the travel industry [5]–[9]. Models and empirical studies 
that have evolved in competitive literature and the 
sustainability of touristic destination performance [10]–[12] 
provide very useful insights into the competitiveness of 
destination, but partly neglect the role of strategic planning 
factors in supporting the competitiveness of touristic 
destination performance [13]. 

 Al-Juhani (2015) also pointed out that transforming to 
sustainable organizations that take into account the 
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dimensions of development and preserve the rights of future 
generations is an urgent requirement for all countries and 
requires strategic leaders who are aware of required role at 
this stage [14], because of their moral influence in their 
organizations through formulating strategic direction, 
adopting sustainable strategies, developing plans and 
programs and encouraging creativity and initiatives to build 
sustainable business organizations [15]–[17]. 

In order to illustrate how strategic leadership practices 
support the competitiveness of tourism business 
organizations, intermediate variables are important, 
especially as these variables are important to the success of 
service organizations. [18] emphasized that the effectiveness 
of strategic planning to improve the competitiveness of 
tourism organizations has been discussed in previous studies, 
in which the relationship between the failure rate of service 
organizations and degree of their learning from practical 
experiences related to internal competence and competitive 
experience associated with the competitors' reactions were 
studied. The study aims to investigate the role of strategic 
leadership and strategic planning on competitiveness among 
UAE tourism organizations. 

II. LITERATURE REVIEW 

A. Strategic leadership and the competitiveness  

Varra et al., (2012) [19]  argue that in order to support the 
competitiveness of tourism destinations, a supportive 
leadership is required that seeks to reconcile all stakeholders. 
This leadership is capable of unleashing constructive and 
positive energies in the system and stimulating individual 
behaviour [20]–[23]. This institutional leadership, which is 
not centralized but diffused among different operators who 
agree with the national development model, works to achieve 
local development goals [22], [24]. Furthermore, this 
leadership contributes to the development of a sustainable 
strategic destination [25]–[27]. This entrepreneurial 
leadership works through a key stakeholder who formulates 
local tourism development policies. Based on the above the 
study hypotheses that: 

H1: Strategic leadership significantly influence tourism 
organisation competitiveness 

B. Strategic leadership and strategic planning  

Leaders are vitally interested in what the strategy is, as well as 
the way in which it indicates the steps that will be taken to 
develop and refine ideas as 
well as implement them 
[28]–[30]. 
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 According to the scientific theories that are associated with 
the top management, leadership is a reflection of the behavior 
and vision of the heads of the board [21], [31], [32].  

According to the strategic vision for the adoption of the 
strategic plans in institutions, comes to the mind the question 
of the possible role of the heads of the Board of Directors on 
the extent of adoption of these boards to participate in the 
activation and implementation of the strategic plans of the 
tourism organization, which could contribute to change the 
strategic direction of the institution [29], [33]. Based on the 
above, the study proposes the following hypotheses: 

H2: Strategic leadership significantly influences strategic 
planning effectiveness. 

C. Strategic leadership, strategic planning, and the 
competitiveness of the tourism destination  

[34] referred to the successful activities or behaviors in which 
strategic leaders engage, including having the capacity to 
carry out organizational activity. Those strategic leaders have 
the organizational capacity in terms of strategic direction, 
translating strategy into action [26], developing strategic 
competencies [35], and identifying effective strategic 
intervention points. Davies and Davies (2004) believe that the 
strategic leaders have the ability to translate strategy into 
action. In addition, it is strategic leaders who develop an 
appropriate strategy for the organization. The strategy must 
be translated into action by turning it into an operational plan. 

Tourism researchers and practitioners have developed 
different methods to help in understand and enhancing the 
sustainable competitiveness of tourism destinations [36], 
[37]. While tourism destination planning has adopted a spatial 
perspective and infrastructure, significant efforts have been 
made to integrate a range of development objectives into the 
context of tourism concepts and guidelines [38] 
complemented by a sophisticated business orientation 
inspired by strategic management [38]. Strategic tourism 
destination leadership aims to complement the structural and 
procedural perspective of destination governance by 
considering the role that emotion, creativity and values play in 
tourism destinations. 

H3: Strategic planning effectiveness influence tourism 
organization competitiveness 

With many tourist destinations competing for the dollar, both 
globally and locally, so the challenge is fierce and 
destinations are hoping to take advantage of all of their 
resources or separate themselves from their competitors. This 
increased degree of the competitiveness has featured the 
requirement for travel planners, managers and destinations to 
rely extra on strategic planning to guarantee that this market 
share will continue in the future [39]. As noted Crouch and 
Ritchie, (1999), "the increasing level of the global 
competition in the travel industry, and the length of the 
required time to develop the key facilities in order to meet this 
competition, made strategic planning increasingly necessary". 

 The literature review has, so far, found evidences that the 
direction of the strategic leadership is positively correlated 
with the competitiveness of institutions [40]. Similarly, some 
contributions have shown that the strategic planning 
positively affects the organizational performance and the 

sustainability of institutions [41], [42]. Based on the above, 
the study proposes the following hypotheses: 

H4: strategic planning effectiveness mediates the 
relationship between strategic leadership and 
competitiveness. 

III. RESEARCH DESIGN 

A. Methods 

Quantitative approach tracked for questionnaire investigation 
and get feedback instantly. Methods of the research depend 
on the questionnaire or interview procedures to collect 
information regarding the problem and context of the study 
field.  For testing the hypotheses, a survey questionnaire is 
designed to collect data. This study survey consists of two 
parts with questions focused on the flowing contents: strategic 
leadership, and tourism sustainability (Economic pillar, 
environmental pillar, and social pillar). Brynard & Hanekom 
(1997)[43] argue that quantitative methods tend to be more 
suitable when the need to assign figures and direct an 
investigation towards the realization of a universal truth. In 
this concept, to test the reliability and validity, hypothesis 
testing of the measurement variables quantitative methods can 
be used [44]. This research applies a survey-based 
methodology for gathering data, which has many advantages 
that mainly suitable for this study. Information about 
respondents’ beliefs, motives and attitudes provides by an 

effective survey design in the study field in the case of 
research, measure the perceptions of organization employees. 
At first, prepared questionnaire sample was showed to the 
authorizes to get permission. The HR managers reviewed the 
questionnaire and give us feedback to collect data from the 
employee. The data collected into four steps; first steps have 
taken 45 days to get 100 valid questionnaire form the 
employees. Accordingly, four steps together collected 355 
valid questionnaires after distributing 500 questionnaires. 
Consequently, PLS (Partial Least Square) was used to analyze 
this study in order to find out the result for support the 
hypothesis and outcomes.  

IV. DATA ANALYSIS AND RESULTS 

A. Respondents' profile 

The researchers distributed 500 questionnaires for the 
employees on the tourism institutions. The valid 
questionnaires returned are 355 (71%) out of 500. The 
responding sample (n=355) consisted of 59.2% male and 
40.8% female. The majority of the participants of employees 
range from 30 to 39 years old. As Table 1 presents that 29 % 
of the respondents were aged less than 30 years, 22.3 % from 
40 to 49 years. Surprisingly, the highest nationality for those 
employees is international (more that 98.3%). Close to 81.6% 
of the employees hold a bachelor degree and most of the 
remaining 11% hold a postgraduate degree (master & PhD). 
Only 7.3% were holding Senior High School. For  

work experience, 24.5% have work experience from 11 to 15 
years, 21.4% are less than 5 years, 20% are 5-10 years' 
experience, and 18.6% are 
from 16 to 20 years' 
experience.   
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Table 1: Respondents' Profile 
    Frequency Valid Percent (%) 

Gender Male 210 59.2 
  Female 145 40.8 
Age less than 30 103 29.0 
 30-39 148 41.7 
 40-49 79 22.3 
 50-59 25 7 

Nationality UAE 6 1.7 
Others 349 98.3 

Experience less than 5 76 21.4 
5-10 71 20. 

11-15 87 24.5 
16-20 66 18.6 

above 20 55 15.5 
Education Secondary school 26 7.3 

Bachelor 290 81.6 
 Master 23 6.5 

 PhD 16 4.5 

Total   355  

 

B. Measurement Model Assessment 

Structured equation modelling was implemented for this 
study via Smart PLS. The measurement model assessed by 
construct reliability and construct validity (convergent and 
discriminant validity). According to the results in table 2, the 
construct reliability is fulfilled, (Cronbach's alpha and 
Composite reliability (CR) Values are above 0.7) [45] [46]. 
Furthermore, indicator reliability achieved, as factor loading 
values are above the recommended value (0.5) (see Fig. 2) 
[47] [48]. 

Table 2: Constructs reliability and validity  

Variables 
Mea

n 
ST. 
D 

Cronbac
h Alpha 

Composit
e reliablity 

Average 
variance 
extracted 

Strategic 
leadership (SL) 

3.32
7 

0.76
7 

0.896 0.921 0.659 

Strategic 
planning 

effectiveness 
(SPE) 

3.45
9 

0.65
7 

0.888 0.918 0.693 

Tourism 
organization 

competitivenes
s (TOC) 

3.32
1 

0.76
8 

0.920 0.935 0.641 

 
As shown in table 2, convergent validity was fulfilled, as 

the average variance extracted (AVE) values were above 0.5 
[48]. Furthermore, discriminant validity is fulfilled. 
According to Fornell-Larcker criterion values in table 3, the 
bolded AVEs are higher than the correlations among 
variables [49]. 

Table 3: Cross loading 
  SL SPE TOC 
SL1 0.790 0.571 0.490 
SL2 0.832 0.516 0.531 
SL3 0.830 0.557 0.576 
SL4 0.845 0.561 0.648 
SL5 0.776 0.468 0.595 
SL6 0.796 0.504 0.556 
SPE2 0.559 0.808 0.577 
SPE3 0.544 0.821 0.548 
SPE4 0.576 0.896 0.596 

SPE5 0.530 0.866 0.618 
SPE6 0.507 0.765 0.579 
TOC1 0.556 0.566 0.737 
TOC2 0.563 0.503 0.792 
TOC3 0.583 0.594 0.832 
TOC4 0.539 0.594 0.842 
TOC5 0.591 0.585 0.830 
TOC6 0.554 0.515 0.786 
TOC7 0.528 0.623 0.804 
TOC8 0.564 0.503 0.778 

 
The results of discriminant validity by using the Fornell-
Larcker criterion is shown in Table 4, where the square root 
of the AVEs on the diagonals, as represented by the bolded 
values, are higher than the correlations between constructs 
(corresponding row and column values). This indicates that 
the constructs are strongly related to their respective 
indicators compared to other constructs of the model [49], 
[50], thus suggesting a good discriminant validity [47], [51]. 
In addition, the correlation between exogenous constructs is 
less than 0.85 [52]. Hence, the discriminant validity of all 
constructs is fulfilled. 

Table 4: Fornell-Larcker criterion 

   SL  SPE TOC 

Strategic leadership SL 0.812     

Strategic planning 
effectiveness 

SPE 
0.653 0.833   

Tourism organization 
competitiveness 

TOC 
0.699 0.702 0.801 

  
Hypotheses test 

Figure 1 show the results of the causal connections among 
study constructs as extracted from Smart PLS3 according to 
the criteria of [47]. 

 
Figure (1) Structural Model Assessment 

1) Hypotheses Tests 

The outcomes in table 4 revealed that, three direct hypotheses 
are supported. SL predicts SPE and TOC. Subsequently, 
H1and H2 are supported with (B=0.653, t=18.476, P<0.001), 
and (B=0.420, t=7.516, P<0.001) respectively. Furthermore, 
SPE positively predicts TOC. Henceforth, H3 is supported 
with (B=0.428, t=7.712, P<0.001. SL and SPE are explaining 
59.4% of the difference in TOC. The R² esteems 
accomplished a worthy degree of illustrative power as 
prescribed by Cohen (1988) and Chin (1998). Furthermore, 
the consequence of f² as Table 4 shows, that all association 
with large impact sizes. Besides, Table 4 demonstrates that 
every one of the estimations of Q² more prominent than zero 
show that there is a sufficient 
prescient significance for the 
proposed model [47], [53]. 
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Additionally, SPE significantly mediate the relationship 
among SL and TOC. Hence, H4 is supported with (B=0.279, 
t=6.524, P<0.001). 

Table 5: Hypotheses Tests 

H Relations Beta Error t P  R² f² Q² 

H1 
SL -> 
SPE 

0.653 0.035 18.476 0.000 
Supported 0.426 

0.743 
0.277 

H2 
SL -> 
TOC 

0.420 0.056 7.516 0.000 
Supported  

0.249 
0.354 

H3 
SPE -> 
TOC 

0.428 0.055 7.712 0.000 
Supported  

0.258 
 

H4 
SL -> 
SPE -> 
TOC 

0.279 0.043 6.524 0.000 
 0.594 

 
 

Key: SL: Strategic leadership, SPE: Strategic planning effectiveness, TOC: 
Tourism organization competitiveness 

V. DISCUSSION AND IMPLICATIONS  

This study contributes to the tourism organization 
competitiveness through investigating for the influence of SL, 
and SPE on TOC in the UAE tourism sector. This study linked 
as prior investigation between strategic leadership toward 
TOC. The direct and indirect influences of strategic 
leadership are to TOC. The variable’s validity and reliability 

were greatly acceptable as was mentioned prior in the result. 
The current study is consisting with prior work that leadership 
increase the competitiveness among tourism organizations.  

Strategic leadership has a significant direct and indirect 
impact on TOC. SL influences TOC directly and indirectly 
through mediating variable of SPE. TOC correlates directly 
with SPE and SL while correlates indirectly with SL. Hence, 
improved SL will result in better SPE, which in turn increase 
TOC activities. The recognition of SPE as mediators in the 
relationship between SL and TOC help the hospitality 
management to develop appropriate strategies to improve SL 
behaviours within the tourism institutions. According to the 
proposed model, the current research enhances the 
explanation of the role played by SL, and SPE in the TOC at 
tourism industry, UAE, and introduces relevant implications 
for management and strategy makers. The study found that SL 
positively affect TOC among employees within the tourism 
organizations in the United Arab Emirates, this is supported 
by previous studies [54], [55]. It is explained by the fact that, 
the institutional drivers for TOC are thought to come from the 
national business system, and leadership is essential to 
successful TOC practice [54], [56], [57]. In order to enhance 
SL, tourism management can create projects and activities to 
form confidence and trust between the followers [23], [26]. 
Employees who trust the leaders' vision and love their jobs are 
welling to be engaged on TOC activities [5], [6]. 
Additionally, tourism management should good example the 
essential organizational standards to help employees to learn 
and disguise and to have feeling of involvement and 
accomplishment in the TOC practices. SL is a desirable 
supervisor behaviour which positively improves employees to 
participate in TOC activities. 

Besides focusing on enhancing SL, tourism management 
should also pay attention to all antecedents of enhancing SOE 
in order to increase TOC. In order to achieve better 
competitiveness, tourism management should help employees 
to align their objectives to organization's objectives by 

implementing management by objective strategy. Likewise, it 
was found that SPE positively affect TOC among employees 
within the tourism institutions in the United Arab Emirates, 
this is supported by previous studies [58]–[60].  

The associations among SL and SPE and TOC have been 
investigated rarely. This study’s results provide extra support 

for these causal relationships, mainly in tourism sector 
employees, and propose that SL is additional significant 
factor that directly affects these significant organization 
outcomes. Similarly, the results also revealed that SL has an 
indirect effect on TOC via SPE among employees within the 
tourism organizations in the United Arab Emirates, which 
confirms the mediation role that SPE has in this context. This 
concept has significant value for researchers interested in 
TOC. Moreover, the variance explained by the proposed 
model in the current study for TOC among employees within 
the tourism industry in the United Arab Emirates is 59.4%. 
Thus, tourism institutions' managers who want to foster better 
SPE and TOC among employees of the hotels should take 
actions to confirm a more SL [14], [40], [61], [62]. 

REFERENCES 

1. M. A. Abou-Shouk and G. S. Khalifa, “The influence of website 

quality dimensions on e-purchasing behaviour and e-loyalty: a 
comparative study of Egyptian travel agents and hotels,” J. Travel 
Tour. Mark., vol. 34, no. 5, pp. 608–623, 2017. 

2. Y. N. Myo, G. S. A. Khalifa, and T. T. Aye, “The Impact of Service 

Quality on Customer Loyalty of Myanmar Hospitality Industry: The 
Mediating Role of Customer Satisfaction,” Int. J. Manag. Hum. Sci., 
vol. 3, no. 3, pp. 1–11, 2019. 

3. G. S. A. Khalifa and N. M. Fawzy, “Measuring E-Service Quality 
(Expectation Vs. Perception) From Travel Agencies’ Perspective: An 

Empirical Study on Egyptian Hotel Websites,” Int. J. Recent Trends 
Bus. Tour., vol. 1, no. 3, pp. 36–48, 2017. 

4. G. S. A. Khalifa and E.-H. A. Mewad, “Managing drivers and 

boundaries of information technology risk management (ITRM) to 
increase Egyptian hotels market share,” Int. J. Recent Trends Bus. 
Tour., vol. 1, no. 1, pp. 12–31, 2017. 

5. G. S. A. Khalifa and M. A. A. Abou-Shouk, “Investigating the Success 

Factors of Hotel Websites: The Case of Egyptian Hotels,” Asia-Pacific 
J. Innov. Hosp. Tour., vol. 3, no. 2, pp. 1–21, 2014. 

6. G. S. A. Khalifa, “The Egyptian Hotels, Where in the Competitive 
Environment? Competitive Strategies and Market Orientation and its 
Impact on Customer Loyalty: The Mediating Role of Operational 
Performance,” Int. J. Manag. Hum. Sci., vol. 2, no. 4, pp. 60–72, 2018. 

7. G. S. A. Khalifa, “Ethnic Restaurants’ Meal Experience: Egyptian 
Customers’ Perceptions,” J. Fac. Tour. Hotel., vol. 9, no. 1, pp. 
92–112, 2015. 

8. M. A. Morsy, G. S. Ahmed, and N. A. Ali, “Impact of Effective 

Training on Employee Performance in Hotel Establishments,” Int. J. 
Heritage, Tour. Hosp., vol. 10, no. 1/2, pp. 92–109, 2016. 

9. S. A. M. Abdulla, G. S. A. Khalifa, A. E. Abuelhassan, and A. Ghosh, 
“Antecedents of Dubai Revisit Intention: The Role of Destination 

Service Quality and Tourist Satisfaction,” Restaur. Bus., vol. 118, no. 
10, pp. 307–316, 2019. 

10. L. Dwyer and C. Kim, “Destination competitiveness: determinants and 

indicators,” Curr. issues Tour., vol. 6, no. 5, pp. 369–414, 2003. 
11. L. Garay, X. Font, and J. Pereira-Moliner, “Understanding 

sustainability behaviour: The relationship between information 
acquisition, proactivity and performance,” Tour. Manag., vol. 60, pp. 
418–429, 2017. 

12. M. E. Abd-Elaziz, W. M. Aziz, G. S. Khalifa, and M. Abdel-Aleem, 
“Determinants of Electronic word of mouth (EWOM) influence on 

hotel customers’ purchasing decision,” Int. J. Heritage, Tour. Hosp., 
vol. 9, no. 2/2, pp. 194–223, 2015. 

 
 
 
 
 



International Journal of Recent Technology and Engineering (IJRTE)  
ISSN: 2277-3878, Volume-8 Issue-4, November 2019 

864 

Published By:  
Blue Eyes Intelligence Engineering 
and Sciences Publication (BEIESP) 
© Copyright: All rights reserved. 

 

Retrieval Number: D7457118419/2019©BEIESP 
DOI:10.35940/ijrte.D7457.118419 
Journal Website: www.ijrte.org 
 

13. M. Cucculelli and G. Goffi, “Does sustainability enhance tourism 

destination competitiveness? Evidence from Italian Destinations of 
Excellence,” J. Clean. Prod., vol. 111, no. October, pp. 370–382, 
2016. 

14. R. Strand, “Strategic leadership of corporate sustainability,” J. Bus. 
Ethics, vol. 123, no. 4, pp. 687–706, 2014. 

15. S. Benn, M. Edwards, and T. Williams, Organizational change for 
corporate sustainability. Routledge, 2014. 

16. N. V. H. Trung and G. S. A. Khalifa, “Impact of Destination Image 

Factors on Revisit Intentions of Hotel’s International Tourists in Ba 

Ria-Vung Tau (BR-VT) The Mediating Role of Positive 
Word-of-Mouth,” Int. J. Recent Trends Bus. Tour., vol. 3, no. 2, pp. 
98–107, 2019. 

17. A. Sudigdo, G. S. A. Khalifa, and A. E.-S. Abuelhassan, “Driving 

Islamic Attributes, Destination Security Guarantee & Destination 
Image to Predict Tourists’ Decision to Visit Jakarta,” Int. J. Recent 
Trends Bus. Tour., vol. 3, no. 1, pp. 59–65, 2019. 

18. G. Goffi and M. Cucculelli, “Components of destination 

competitiveness. The case of small tourism destinations in Italy,” Int. J. 
Tour. Policy, vol. 5, no. 4, p. 296, 2014. 

19. L. Varra, C. Buzzigoli, and R. Loro, “Innovation in destination 

management: Social dialogue, knowledge management processes and 
servant leadership in the tourism destination observatories,” 

Procedia-Social Behav. Sci., vol. 41, pp. 375–385, 2012. 
20. M. S. Alkathiri, A. E. Abuelhassan, G. S. A. Khalifa, M. Nusari, and A. 

Ameen, “Ethical Leadership, Affective Organizational Behaviour and 
Leader-Member Exchange as Predictors for Employees Performance,” 

J. Eng. Appl. Sci., vol. 14, no. 19, pp. 6998–7012, 2019. 
21. M. N. A. N. Alharthi, G. S. A. Khalifa, A. E. Abuelhassan, M. Nusari, 

and O. Isaac, “Investigating the Impact of Leadership and Business 
Continuity Management on Organizational Crisis Performance,” Int. 
Bus. Manag., vol. 13, no. 7, pp. 266–278, 2019. 

22. O. I. Mohammed S. Alkathiri, Gamal S.A. Khalifa, Abuelhassan E. 
Abuelhassan and Ibrhim Alrajawi, “Ethical Leadership as a Predictor 
for Employee’s Performance: The Mediating Role of Affective 

Organizational Commitment,” J. Eng. Appl. Sci., vol. 14, no. 21, pp. 
7857–7869, 2019. 

23. N. A. O. M. Alareefi, A. E. Abuelhassan, G. S. A. Khalifa, M. Nusari, 
and A. Ameen, “Employee’s Innovative Behaviour: Evidence from 

Hospitality Industry,” Pakistan J. Soc. Sci., vol. 16, no. 1, pp. 14–29, 
2019. 

24. M. N. A. N. Alharthi and G. S. A. Khalifa, “Business Continuity 

Management and Crisis Leadership: An Approach to Re-Engineer 
Crisis Performance within Abu Dhabi Governmental Entities,” Int. J. 
Emerg. Technol., vol. 10, no. 1a, pp. 32–40, 2019. 

25. T. A. R. M. Alsaadi, A. E. Abuelhassan, G. S. A. Khalifa, A. Ameen, 
and M. Nusari, “Empowering Leadership Predictors for Employees 

Creativity,” Int. Bus. Manag., vol. 13, no. 3, pp. 119–129, 2019. 
26. A. S. Alkhateri, A. E. Abuelhassan, G. S. A. Khalifa, M. Nusari, and A. 

Ameen, “The Impact of Perceived Supervisor Support on Employees 

Turnover Intention: The Mediating Role of Job Satisfaction and 
Affective Organizational Commitment,” Int. Bus. Manag., vol. 12, no. 
7, pp. 477–492, 2018. 

27. A. S. Alkhateri, G. S. A. Khalifa, A. E. Abuelhassan, O. Isaac, and I. 
Alrajawi, “Antecedents for Job Satisfaction in Ras-Al-Khaimah, 
Schools: Evidence from UAE,” J. Eng. Appl. Sci., vol. 14, no. 15, pp. 
5097–5110, 2019. 

28. [28] P. C. Nutt and R. W. Backoff, “Transforming public 

organizations with strategic management and strategic leadership,” J. 
Manage., vol. 19, no. 2, pp. 299–347, 1993. 

29. [29] B. A. F. H. Alharthi, G. S. A. Khalifa, and A. Bhaumick, 
“Redesign University Operational Performance through Strategic 

indicators, and Employees’ commitment,” Int. J. Innov. Technol. 
Explor. Eng., vol. 8, no. 9, pp. 372–380, 2019. 

30. B. A. F. H. Alharthi, G. S. A. Khalifa, A. Ameen, O. Isaac, and A. H. 
Al-Shibami, “Investigating the Influence of Strategic Planning on 

University Operational Performance: The Mediating Role of 
Organizational Commitment in UAE,” Int. Bus. Manag., vol. 13, no. 2, 
pp. 49–62, 2019. 

31. S. Finkelstein, D. C. Hambrick, and A. A. Cannella, Strategic 
leadership: Theory and research on executives, top management 
teams, and boards. Strategic Management (Oxford U, 2009. 

32. M. S. H. Binnawas, G. S. A. Khalifa, and A. Bhaumick, “The Influence 

of Higher Education Service Quality on Behavioural Intention: The 
Mediating Role of Student Happiness,” Restaur. Bus., vol. 118, no. 10, 
pp. 444–458, 2019. 

33. D. A. Williams, Strategic diversity leadership: Activating change and 
transformation in higher education. Stylus Publishing, LLC., 2013. 

34. F. D. Davis and M. Y. Yi, “Improving computer skill training: behavior 

modeling, symbolic mental rehearsal, and the role of knowledge 
structures.,” J. Appl. Psychol., vol. 89, no. 3, p. 509, 2004. 

35. M. S. Mohamed, G. S. A. Khalifa, M. Nusari, A. Ameen, A. H. 
Al-Shibami, and A. E. Abuelhassan, “Effect of Organizational 

Excellence and Employee Performance on Organizational Productivity 
Within Healthcare Sector in the UAE,” J. Eng. Appl. Sci., vol. 13, no. 
15, pp. 6199–6210, 2018. 

36. K. Hallmann, S. Müller, S. Feiler, C. Breuer, and R. Roth, “Suppliers’ 

perception of destination competitiveness in a winter sport resort,” 

Tour. Rev., vol. 67, no. 2, pp. 13–21, 2012. 
37. G. I. Crouch and J. R. B. Ritchie, “Tourism, competitiveness, and 

societal prosperity,” J. Bus. Res., vol. 44, no. 3, pp. 137–152, 1999. 
38. H. Pechlaner, M. Kozak, and M. Volgger, “Destination leadership : a 

new paradigm for tourist destinations ?,” Tour. Rev., vol. 69, no. 1, pp. 
1–9, 2014. 

39. S. Hudson, B. Ritchie, and S. Timur, “Tourism and Hospitality 

Planning & Development Measuring destination competitiveness : an 

empirical study of Canadian ski resorts,” Tour. Hosp. Plan. Dev., vol. 
1, no. 1, pp. 79–94, 2004. 

40. R. J. Baumgartner and R. Rauter, “Strategic perspectives of corporate 

sustainability management to develop a sustainable organization,” J. 
Clean. Prod., vol. 140, pp. 81–92, 2017. 

41. N. Oelze, S. U. Hoejmose, A. Habisch, and A. Millington, “Sustainable 

development in supply chain management: The role of organizational 
learning for policy implementation.,” Bus. Strateg. Environ., vol. 25, 
no. 4, pp. 241–260, 2016. 

42. V. J. García-Morales, M. M. Jiménez-Barrionuevo, and L. 
Gutiérrez-Gutiérrez, “Transformational leadership influence on 

organizational performance through organizational learning and 
innovation,” J. Bus. Res., vol. 65, no. 7, pp. 1040–1050, 2012. 

43. P. Brynard and S. X. Hanekom, Introduction to Research in Public 
Administration and Related Academic Disciplines. J.L. van Schaik 
Academic, 1997. 

44. W. G. Zikmund and B. J. Babin, “Exploring marketing research: 

Thomson-South Western,” 2007. 
45. V. R. Kannana and K. C. Tan, “Just in time, total quality management, 

and supply chain management: understanding their linkages and 
impact on business performance,” Omega Int. J. Manag. Sci., vol. 33, 
no. 2, pp. 153–162, 2005. 

46. C. E. Werts, R. L. Linn, and K. G. Jöreskog, “Intraclass reliability 
estimates: Testing structural assumptions,” Educ. Psychol. Meas., vol. 
34, no. 1, pp. 25–33, 1974. 

47. J. F. Hair, G. T. M. Hult, C. Ringle, and M. Sarstedt, A Primer on 
Partial Least Squares Structural Equation Modeling (PLS-SEM), 2nd 
ed. London: Thousand Oaks: SAGE., 2017. 

48. J. F. Hair, W. C. Black, B. J. Babin, and R. E. Anderson, Multivariate 
Data Analysis, 7th ed. New York: Pearson, 2010. 

49. C. Fornell and D. F. Larcker, “Evaluating structural equation models 

with unobservable variables and measurement error,” J. Mark. Res., 
vol. 18(1), pp. 39–50, 1981. 

50. W. W. Chin, “The partial least squares approach to structural equation 

modeling.,” New Jersey: Lawrence Erlbaum, 1998, pp. 295–358. 
51. R. Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., and Tatham, 

Multivariate Data Analysis:, 7th ed. New Jersey: Pearson, 2010. 
52. Z. Awang, Structural Equation Modeling Using AMOS. Shah 

Alam.Malaysia: Penerbit Universiti Teknologi MARA, 2014. 
53. J. Fornell, C., & Cha, Partial least squares. In R. P. Bagozzi (Ed.), 

Advanced methods in marketing research (pp. 52–78). Cambridge: 
Blackwell, 1994. 

54. R. D. Ireland and M. A. Hitt, “Achieving and maintaining strategic 

competitiveness in the 21st century: The role of strategic leadership,” 

Acad. Manag. Perspect., vol. 13, no. 1, pp. 43–57, 1999. 
55. N. Schutte and N. Barkhuizen, “The Development of a Strategic 

Leadership Competency Measure for Public Sector Leaders–A Pilot 
Study,” Development, vol. 2, no. 3, 2016. 

56. O. Qoura and G. S. Khalifa, “The Impact of Reputation Management 

on Hotel Image among Internal Customers: The Case of Egyptian 
Hotels,” Intlernational J. Heritage, Tour. Hosp., vol. 7, no. 2, pp. 
261–274, 2016. 

 
 
 
 
 
 
 
 



 
Tourism Destination Competitiveness in UAE: The Role of Strategic Leadership and Strategic Planning Effectiveness  

865 

Published By:  
Blue Eyes Intelligence Engineering 
and Sciences Publication (BEIESP) 
© Copyright: All rights reserved. 

 
 

Retrieval Number: D7457118419/2019©BEIESP 
DOI:10.35940/ijrte.D7457.118419 
Journal Website: www.ijrte.org 
 

Author-2 
Photo 

 

to 

 
 

 

57. A. F. Baharuden, O. Isaac, and A. Ameen, “Factors Influencing Big 

Data & Analytics (BD&A) Learning Intentions with Transformational 
Leadership as Moderator Variable: Malaysian SME Perspective,” Int. 
J. Manag. Hum. Sci., vol. 3, no. 1, pp. 10–20, 2019. 

58. T. Metaxas, “Place marketing, strategic planning and competitiveness: 

The case of Malta,” Eur. Plan. Stud., vol. 17, no. 9, pp. 1357–1378, 
2009. 

59. L. Ruhanen, “Destination competitiveness: meeting sustainability 

objectives through strategic planning and visioning,” in Advances in 
modern tourism research, Springer, 2007, pp. 133–151. 

60. Y. Sarason and L. F. Tegarden, “The erosion of the competitive 
advantage of strategic planning: a configuration theory and resource 
based view,” J. Bus. Manag., vol. 9, no. 1, p. 1, 2003. 

61. M. Orlitzky, D. S. Siegel, and D. A. Waldman, “Strategic corporate 

social responsibility and environmental sustainability,” Bus. Soc., vol. 
50, no. 1, pp. 6–27, 2011. 

62. A. Presley, L. Meade, and J. Sarkis, “A strategic sustainability 

justification methodology for organizational decisions: a reverse 
logistics illustration,” Int. J. Prod. Res., vol. 45, no. 18–19, pp. 
4595–4620, 2007. 

 

AUTHORS PROFILE 

 
HAMAD ALI SALEM MAHDI ALSEIARI is a PhD 
candidate at Lincoln University College. His research 
interest include, Tourism Management, strategic 
planning, Sustainability 
 
 

 
Prof. Dr. GAMAL SAYED AHMED KHALIFA is 
Dean, Faculty of Hospitality and Tourism, Lincoln 
University College, Malaysia. And Associate Professor at 
the Faculty of Tourism and Hotels, Fayoum University, 
Egypt. His research interests include Hospitality 
Management, human resources management, and 
education. 

 
 
 

Prof. Dr. AMYIA BHAUMICK is the vice chancellor, 
Lincoln university college, Malaysia. His research interest 
include, Management, education,   
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 


