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Abstract: This study aims to identify the best method used in 

developing interest among students in entrepreneurship field as a 

choice of career in future. The current pedagogical innovation 

implemented in UiTM consists of in class session, talk and 

seminars by key success of entrepreneur, consultancy, 

simulation, academic visit and business plan project/report. The 

finding of this research aims to determine whether 

entrepreneurship course in university matches the needs of 

undergraduate or not. Data collected through survey and direct 

interviews with respondents who are in final year students 

undertaking entrepreneurship course. The paper is hoped to 

contribute towards improving the quality of teaching in UiTM 

who identified as entrepreneurial university by using the best 

approach in delivering knowledge and experience. 

 

Keywords: Entrepreneurship, interest, method, learning, 

students. 

I. INTRODUCTION 

It is become a main agenda of governance recently to 

focus on issues of reducing unemployment and promoting 

economic growth. The Ministry of Education in Malaysia 

began to change education policy by adopting the 

knowledge of entrepreneurship in the education system. It is 

important to instill the self-dependence attitude among 

students upon graduation where students are able to change 

their perspectives after graduated from being employed or to 

become an entrepreneur starts from scratch. Government 

that experiencing downturn in economic growth and loose 

labor market has relied on university entrepreneurship 

education to supply and delivered more entrepreneurs in 

creating job opportunities. Therefore, it is the role of the 

university to study the best mechanism of training and 

courses that truly meets the current requirements to compete 

and survive in the competitive business world. In this 

research, there are two objectives; firstly to study the 

method used in teaching subject of entrepreneurship and 

secondly to identifying the best method used in developing 

interest among students in the entrepreneurship field as a 

choice of career in future. 
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Concept of Entrepreneurship Education  

According to Richard [19], entrepreneurs are someone 

who organizes and assumes the risk of a business in return 

for the profits. Entrepreneurship education has become a 

central issue for business studies.   It is important to have 

skills, knowledge and experienced to sustain in business 

world.  To gain knowledge of entrepreneurship, formal 

education is crucial to be possessed to those who are aiming 

to become an entrepreneur. Many philosophers have pointed 

out, why anyone should study entrepreneurship [10]. Its 

supported by Gibb [6] research which increasing the depth 

of knowledge on particular subject being studied will lead 

into the development of entrepreneur behavior, perception, 

skills and attributes of individual. However, the researcher 

who focus on entrepreneurship education do not give a clear 

pictures or tools of what really needs to be in place for a 

successful course in entrepreneurship and especially where 

the course is being offered along with technical skills in 

higher learning level.  

To achieve effectiveness in delivering knowledge, most 

important is how educators conceptualize knowledge by 

using multiple methods to attract student’s interest. The 

aimed of entrepreneurship education is to influenced 

individual attitudes, behavior, values and intentions towards 

entrepreneurship career. However, a challenge to 

academicians is to choose the best method of teaching to 

align with students course, objectives, environments and 

types of students in the program [5]. The benefit of studying 

entrepreneurship can be seen by helping students to develop 

their capabilities in making decision in the situation of 

ambiguity environment and able to deal with complexities. 

Peter et al. [14] and Arndt et al. [3] says that 

entrepreneurship program aims to promoting entrepreneurial 

spirit among students. However, there are some arguments 

which against the objectives of entrepreneurship education.   

Teaching Methodology 

A teaching method comprises the principles and methods 

used for instruction to be implemented by teachers to 

achieve the desired learning by students. These strategies are 

determined partly on subject matter to be taught and partly 

by the nature of the learner. There are different types of 

teaching methods which can be categorized into three broad 

types. These are teacher-centred methods, learner-centred 

methods, content-focused methods and interactive / 

participative methods.  
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In this research we are focus on teaching centred methods 

which learning based on experienced, visits, training, 

simulation, and projects [12]. Some researchers say by the 

creation on understanding of how entrepreneurship 

education links up with the various model of learning able to 

enhance the students understanding towards what works and 

does not work in designing better courses for the future [18]. 

To determine which best method applied, it depends on 

objectives of education [14]. A research from Wasyl et al. 

[20] says teaching skills are not fixed or finite, but 

constantly responds to diversity of classrooms, the needs of 

learners as well as the expectations of curriculum and 

assessment frameworks. In research finding of Peter et al. 

[15] lead to result that activities that are more experiential in 

nature have a great impact on the decision to become an 

entrepreneur and able to make students more interested in 

entrepreneur as a career choice. 

1. In class  

Lectures or in class training still being the most accepted 

teaching methodology even though a lot of suggestions of 

pedagogical are recommended. The main advantage of 

lectures or in class training is the knowledge and 

information can be delivered to a maximum number of 

students, who only listen what lecturers delivered, note it 

down on paper without critically thinking about the content 

[16].  

The lecturer tells, explains, describes or relates whatever 

information the trainees are required to learn through 

listening and understanding. Despite the popularity of 

lectures, the lack of active involvement of trainees limits its 

usefulness as a method of instruction. In order to make 

lectures interesting and meaningful, the lecturer must get 

feedback from students on level of understanding and how 

to improve the lectures by asking conceptual questions [16]. 

2. Field Trip 

The concept of field trips according to Martha et al. [9] is 

the method of experiential learning that bring student away 

from traditional classroom learning into a new mode of 

learning which visiting to industries or company. Field trips 

not only improve student’s experiences but able to increase 

knowledge and understanding of the world in which student 

live. The method of field trips begins with students will be 

triggered student’s stimulus by doing observation on internal 

and external environment using five senses. So that student 

will begin to understand, in a critical way. However, field 

trip method is less preferred by academicians because it will 

increase lecturer workloads such as have to spend more time 

of working hours, have to prepare a paper work to get 

approval, deal with industries and many more [11]. Some 

research agrees the benefit of field trips are able to bridging 

the gap between the theory of the books and real life 

incidents that be gained through books and lectures [11]. 

Research from Nicholas et al. [11] found out that the 

students seeing field trip as a situation which sharing real 

experiences from people who affected which bring into 

broader perspectives so that the aim of students to engage in 

deeper learning are achieved. 

 

 

3. Simulation 

Business simulation is one of experiential learning which 

can be defined as any knowledge gained through experience. 

It occurs when students involve in some activity, reflect 

upon the activity, derive insight from the analysis, and 

incorporate the result through a change in understanding 

[15].  According to Pittaway et al. [8] the research found 

that simulation is the best method to instill interest in 

entrepreneurship field because the students able to, 

experiencing and simulate what are the entrepreneurs should 

do.  Other research says, business simulations bridge the gap 

between classroom and the world real life business decision 

through experiential learning experiences in which students 

will design, implement and control business strategies [21].  

4. Seminars 

The seminar method is a tutorial arrangement involving 

the instructor and group rather than instructor and 

individual. The advantage of seminar method is to provide 

general guidance for a group working on an advanced study 

or research project. It also purposely contribute in exchange 

of information on techniques and approaches that being 

explored by members of a study or research group. 

Entrepreneur talks can be exercised in several ways. One 

way is through providing living examples of the process of 

entrepreneurship or providing role models with whom 

students recognized [4]. In research of Peter et al. [15] says 

the interaction between students and guest speakers, real 

entrepreneur provided a good preview of entrepreneurship. 

5. Consultation Basis 

Consultation basis is fall under active methods. 

Consultation basis can be defined as those that require the 

instructor to facilitate learning, not to control and apply 

methods that enable student’s self-discovery [5]. Discussion 

sessions can be led by the instructor, or can take place in 

groups. In either case, the goal is to meet the lesson 

objectives by allowing the trainees to: 

a) Relate relevant personal experiences or events which 

have occurred in the work setting.  

b) Contribute ideas or personal opinions. 

c) Apply what has been learned to familiar situations or 

solving problems. 

d) Express what had been learned. 

Some researchers suggest a group of discussion during 

consultation meeting must be in a small group to build 

confidence, deeper understanding and good relationship. 

Furthermore, it helps students engaged actively in 

interaction activities and learning process [16]. In research 

finding of Wasyl et al. [20] says mentor acted as advisor 

during learning process which assist students gaining more 

fresh ideas from what students earlier suggest because of 

capabilities of mentor. In addition, consultation basis 

obviously increased the amount of depth in knowledge 

because it helps student to think about why students doing 

each activity instead of thinking that’s a good idea but not 

having a reason why it’s a good idea.    
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6. On Paper Project Report Assignment 

Project report assignment are designed to assist students 

in reflecting on their learning and to reinforce the experience 

obtained through the in class exercises and experiments 

[18]. Mostly entrepreneurship education will assign students 

to prepare a business plan as project assignment instead of 

other types of assignment such as business simulation and 

visit [15]. Although common approach use business plan as 

project assignment, yet there is little research indicates the 

creation of business plan is most effective technique in 

entrepreneurship education. The main problem of business 

plan is lack in of consistency in performance related results 

associated with planning [15]. 

Concept of Entrepreneurial Education course in UiTM 

at Diploma Level 

In nurturing knowledge of entrepreneurship, the formal 

teaching methodology used in ENT300 consists of lectures, 

consultation with lecturers, in class discussions and self-

learning. However, lecturers are still free to use any other 

methods of teaching in attracting student interests in 

ENT300. Student assessments are divided into on paper 

exam and project basis. Final exam contributes 50 percent 

from total assessment meanwhile 35 percent comes from 

business plan project and another 15 percent are from 

midterm exam. 

II. METHODOLOGY 

The research design provides the basic directions in 

carrying out the study. It involves the location of the study 

(the study setting)/UiTM, type of study, the duration of the 

study, data collection methods, and the variables that will be 

measured and analyzed to test the hypothesis [17]. A 

research design states the structure of research problem and 

the plan of investigation used to obtain empirical evidence 

in relation to the research problem. Primary data collected 

through administered questionnaire from the respondents. 

The respondents consist of final year students who are 

taking entrepreneurship course. The total number of 

respondents who are participated is  450 respondents which 

female students consist of 321 respondents and 129 from 

male students. In developing the questionnaire, there are 18 

questions for independent variables and four questions for 

dependent variable. Basically, the question focused on 

student preferences, teaching method effectiveness and 

interest tendency towards entrepreneurship career. The 

questionnaire was used likert scale as instrument where “1 

for strongly agree to 5 for strongly disagree”.  

 

 

 

 

 

Figure 1. Theoretical framework on teaching pedagogical used in developing interest towards entrepreneurship 

course 

This study is design to identify empirically the extent to 

which current entrepreneurship course influences UiTM 

students towards developing entrepreneurial tendencies and 

to investigate the effectiveness of pedagogical methods in 

university offering courses on entrepreneurship. In figure 1, 

methods of teaching became independent variables which 

lead into development of best practice of teaching in 

instilling interest among students to become an 

entrepreneur. The independent variables in this study 

consists of in class training, field trip, business simulation, 

seminars, consultation basis and project report (business 

plan). 
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III. METHODOLOGY 

Demographic Profile 

Table. 1 Demographic Profile 

 

Based on table 1, it can be seen that the highest 

contribution of percent came from female respondents 

which contributed 71.3 percent meanwhile the balance of 

34.0 percent were came from male respondents. For the 

segment of age, there are four ranges which distributed from 

age of 18 to 30 years old and above. The highest percentage 

of respondents age is 18 to 21 years old which 74.9 percent 

and the least number among the categories is 30 years and 

above which display 0.2 percent. 

Meanwhile, for religion status of respondents collected 

from the survey showed that most of the respondents were 

Muslim, which signify by the percentage of 98.4 percent. 

For course taken by the respondents, it can be seen that the 

most of the respondents were possess degree level since the 

category contributed the highest percentage is 53.8 percent 

and they possess cumulative grade point average range 

(CGPA) between 3.00 to 3.49 which indicate 45.8 percent. 

Lastly, the result shows the majority of the respondents 

seem interested with entrepreneurship subject (ENT300) 

with the highest contribution of 87.3 percent.  

In this study, the research objective is to identify the best 

method used in developing interest among students in 

entrepreneurship field as a choice of career in the future. 

There are several types of analysis that have been using such 

as descriptive analysis, regression analysis and Pearson 

correlations analysis. These types of analysis have been 

using to answer the two research objectives that have been 

stated. 

Descriptive Analysis 

Table. 2 Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Entrepreneurial Intentions 450 1.00 5.00 2.3739 0.60924 

Class 450 1.00 4.83 2.4607 0.63389 

Seminar 450 1.00 4.33 2.3541 0.61928 

Consultancy 450 1.00 4.67 2.2289 0.72411 

Simulation 450 1.00 4.33 2.2378 0.72704 

Visit 450 1.00 4.33 2.0393 0.73932 

Project 450 1.00 4.75 2.5146 0.63183 

Valid N (listwise) 450     

 

Table 2 demonstrate the value of mean for entrepreneurial 

intentions (2.3739), class (2.4607), seminar (2.3541), 

consultancy (2.2289), simulation (2.2378), visit (2.0393), 

and project (2.5146) factors. The value of mean indicates 

where the center of data is located and what are the feedback 

and response given by the respondents from scale 1 

(strongly agree) to 5 (strongly disagree).  Overall the 

respondents were agreed with all the factors that is class, 

seminar, consultancy, simulation, visit, and project are  

 

important in developing entrepreneurial intentions among 

them. Based on the table above, project represents the 

highest number of mean which is 2.5146 and the lowest 

number of mean is visit with the number 2.0393. 

 

 

 

 

 

Demographic Profile Respondents (Percent) 

Gender Male 

Female 

28.7 

71.3 

Age 18 to 21 years’ old 

22 to 25 years’ old 

26 to 29 years’ old 

30 years and above 

74.9 

23.8 

1.1 

0.2 

Religion Muslim 

Non-Muslim 

98.4 

1.6 

Course Diploma level 

Bachelor/ degree level 

46.2 

53.8 

Cumulative Grade Point Average 

(CGPA) 

Between 3.5 to 4.00 

Between 3.00 to 3.49 

Between 2.5 to 2.99 

Below 2.5 

28.7 

45.8 

23.1 

2.4 

Do you think ENT300/ ENT530 is 

interesting subject? 

Yes 

No 

87.3 

12.7 

Total 100 
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Pearson Correlation Analysis 

The outcome from the correlation (Table 3) represent the 

findings on the correlation between entrepreneurial intention 

and methods used in developing interest among students in 

entrepreneurship field. In this study, there are low positive 

correlation between factor of entrepreneurial intentions 

towards class, seminar, consultancy, simulation, visit, and 

project factors which represent n=0.379, 0.407, 0.429, 

0.353, 0.312, and 0.314 respectively.  

The result shows that entrepreneurial intentions can be 

developed by using class, seminar, consultancy, simulation, 

visit, and project. All the independent variables were found 

to have a low positive correlation with entrepreneurial 

intentions. The findings indicate the entrepreneurial 

intentions is dependent on those six factors that are class, 

seminar, consultancy, simulation, visit, and project as a 

mechanism in developing interest among students in 

entrepreneurship field. Besides, the result also shows that 

the strongest factor influence entrepreneurial intentions is 

consultancy with a correlation factor n=0.429, while the 

least factor was visit factor with a correlation of n=0.312. 

Table. 3 Pearson Correlations Analysis 

 
Entrepreneurial 

Intentions 
Class Seminar Consultancy Simulation Visit Project 

Entrepreneurial 

Intentions 

Pearson Correlation 1 .379
**

 .407
**

 .429
**

 .353
**

 .312
**

 .353
**

 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 

N 450 450 450 450 450 450 450 

Class 

Pearson Correlation .379
**

 1 .519
**

 .428
**

 .421
**

 .343
**

 .501
**

 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 

N 450 450 450 450 450 450 450 

Seminar 

Pearson Correlation .407
**

 .519
**

 1 .458
**

 .475
**

 .529
**

 .509
**

 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 

N 450 450 450 450 450 450 450 

Consultancy 

Pearson Correlation .429
**

 .428
**

 .458
**

 1 .435
**

 .467
**

 .367
**

 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 

N 450 450 450 450 450 450 450 

Simulation 

Pearson Correlation .353
**

 .421
**

 .475
**

 .435
**

 1 .520
**

 .389
**

 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 

N 450 450 450 450 450 450 450 

Visit 

Pearson Correlation .312
**

 .343
**

 .529
**

 .467
**

 .520
**

 1 .314
**

 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 

N 450 450 450 450 450 450 450 

Project Pearson Correlation .353
**

 .501
**

 .509
**

 .367
**

 .389
**

 .314
**

 1 

 Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

 N 450 450 450 450 450 450 450 

**. Correlation is significant at the 0.01 level (2-tailed).  

Regression Analysis 

Table. 4 Regression Analysis 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .521
a
 .272 .262 .52342 

A. Predictors: (constant), project, visit, consultancy, class, simulation, seminar 

Based on the rules of thumb, R² value of more than 0.85 

(85%) can be considered to be good and acceptable and can 

be used for forecasting purposed. In this study, based on 

above table the R² = 0.272. This means, 27.2 percent of 

changes in the dependent variable can be explained by all 

independent variables chosen. The reminder 72.8 percent 

cannot be explaining due to omission at some other 

variables. 
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Table. 5 Coefficients 

Model 
Unstandardized Coefficients 

Standardized 

Coefficients t Sig. 

B Std. Error Beta 

 

(Constant) .908 .122  7.424 .000 

Class .109 .050 .113 2.193 .029 

Seminar .139 .055 .141 2.519 .012 

Consultancy .197 .042 .234 4.695 .000 

Simulation .078 .043 .093 1.804 .072 

Visit .008 .043 .010 .183 .855 

Project .096 .049 .100 1.978 .049 

a. Dependent Variable: Entrepreneurial Intentions 

Class factor, Entrepreneurial Intentions 

The class factor is a significant variable towards 

entrepreneurial intentions. It is clear shown that the p-value 

for class is less than 0.05 which is 0.029. It has significant 

relationship with beta = 0.109.  

Seminar factor, Entrepreneurial Intentions 

The seminar factor is a significant variable towards 

entrepreneurial intentions. It is clear shown that the p-value 

for seminar is less than 0.05 which is 0.012. It has 

significant relationship with beta = 0.139.  

Consultancy factor, Entrepreneurial Intentions 

The consultancy factor is a significant variable towards 

entrepreneurial intentions. It is clear shown that the p-value 

for consultancy is less than 0.05 which is 0.000. It has 

significant relationship with beta = 0.197.  

Simulation factor, Entrepreneurial Intentions 

The simulation factor is not significant variable towards 

entrepreneurial intentions because p-value is 0.072 greater 

than 0.05 where as it should be less than 0.05 (p < 0.05) to 

be significant. Since p value is not significant, simulation 

factor need to be remove from this model. 

Visit factor, Entrepreneurial Intentions 

The visit factor is not significant variable towards 

entrepreneurial intentions because p-value is 0.855 greater 

than 0.05 where as it should be less than 0.05 (p < 0.05) to 

be significant. Since p value is not significant, visit factor 

need to be remove from this model. 

Project factor, Entrepreneurial Intentions 

The project factor is a significant variable towards 

entrepreneurial intentions. It is clear shown that the p-value 

for project is less than 0.05 which is 0.049. It has significant 

relationship with beta = 0.096.  

IV. CONCLUSION 

Based on the findings, there are four methods show 

significantly relationship in instilling student’s interest in 

entrepreneurship field. The findings indicate method used of 

normal class practice, conducting seminar session, 

consultancy with lecturers, simulation and completion of 

business plan project significantly able to boost interest 

among students to become as entrepreneur. Even though the 

finding shows all variables are low correlation between  

these six methods, this research found out that consultancy 

is the best method that able to instill interest of students 

compare than others. According to Ramzan et al. [16] 

regular consultancy can help students engaged actively in 

the learning process. Meanwhile, in the research finding of 

Wasyl et al. [20] says that mentor acted as supporter and 

advisor during the process of learning which help students to 

gain more new ideas from what students earlier suggest 

because of mentor experienced and expertise.  

In future recommendations, researchers should test and 

looking for another method in developing interest of 

students due to this research proved all variables are not 

really able to influence students in involving entrepreneur 

career. On future research, the researchers may include new 

practices such as study through online platform or digital 

technology learning method. Nowadays digital learning 

platforms is one of the most popular teaching learning 

methods in education. Using this platform can bring a 

positive impact for both students and educators in 

accelerating the learning process. As mentioned by Ahlem 

[1] he stated that integration of several technologies such as 

online learning can trigger the leaners’ interest especially 

who have grown up surrounded by all types of technologies.  

However, technology cannot replace the conventional 

teaching methods, but it can support teaching in different 

ways.  
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